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BIOGRAPRY

SCOTT HANSEN — COMEDIAN

In a shabby, whole-in-the- wall, bar in Minneapolis named
Mickey Finns, Scott Hansen stepped on to a comedy stage
for the first time. His fears outnumbered his expectations.

A “serious” actor, trained in the dramatic classics was standing on a make-shift stage
of a sheet of carpeted plywood supported by steel milk cases in the back of a working
mans bar in Nordeast Minneapolis.

A comedy christening deserves no better venue.

Scott’'s main concern was to remember his often-memorized and repeatedly rewritten
15 minute routine.

Success, on this attempt, was to simply finish. The goals of this mission were very simple:
1. Remember the jokes. 2. Hope they get laughs. 3.Get the hell off the stage.

Evacuate then evaluate. Hit and run. Do a little damage then get out.

Scott had failed his high school and college speech classes because of a horrible fear
of public speaking. He had a fear of public speaking. To ease his apprehension, Scott’s
jokes were neatly written on note cards that were tucked in the pocket of his jeans and
disguised as a prop. Just knowing that he could cheat, if he had to cheat, eased his mind.

Why be a comedian? He may never admit it , but Scott may have had a deep seeded
notion that maybe, after years of defending himself from the barbs of others with his
sense of humor. that maybe , just maybe, it was his turn to make people laugh..... on his
terms.

Comedy is in Scott’s heritage. Scott’s mother, Doris, was raised during the
depression in the welfare projects of Milwaukee. She was always a rich source of
humor. Doris was a direct descendant of Mark Twain ( not on the Polish side of the
family , | guess).




continued[]

Scott’s father, Don, was as constant as Old Faithful in providing practical jokes
and stunts at family gatherings. Most meals were started with a round of jokes....and
then saying Grace . It was not uncommon for him to discharge a firearm on the front
porch or display a newborn farm animal in the living room at a holiday party. [

On Scott’s first day in Catholic school , Scott was sent home early.Sister Kristella,
asked him to sing his favorite song. Undaunted Scott boldly broke into his own
interpretation of “Roll Me Over In The Clover” , the signature overture of X-rated
comedienne Rusty Warren. The theme was played nightly on Scott’s fathers Hi Fi .
Scott was never asked to sing in class again..

In high school Scott was able to vent his creative humor through satirical editorials in
the school newspaper. Scott had always been able to retort humorously to many of
his life situations. Never a class clown but a “class wit,” Scott chose the written word
as his forum for early comedy. His column became a copious source of 70’s revolutionary
ideas: Love, peace, botulism and prom dates

As a journalism major at the University of Minnesota Scott’s assignments were
always peppered with humor. Scott wrote humorously every chance he got near a
pen and paper. Any creative opportunity was used to make people respond
positively.....laughing.

Scott had no copious dreams of fame. He just enjoyed making people laugh. Comedy
seemed natural for him. When his advanced acting, improvisation classes and more
thespian chances arose; no goal of Hollywood stardom was set. When a major in drama
replaced journalism studies the only goal in Scott's mind was trying to find a way to make
people laugh ...... at his ideas.l]

So, when the comedy industry was an embryo in America, Scott jumped at the
opportunity to write, direct, produce and develop the ideas that had made friends laugh
for several years. As much as he hated the public eye, Scott knew of no other forum that
could allow him to be that totally free and that enabling of his creativity. Scott had to give
it a try. Scott got on stage. He remembered the jokes. He got a few laughs. He got the
hell off of the stage. He was hooked.

Now, chosen for five Minnesota Comedian of the Year Awards over comedy greats
Louie Anderson, Joel Hodgson and Tom Arnold, successful appearances on A&E’s
Comedy On The Road and Showtime's Comedy Club Network , and writing and performing
with Jay Leno, Jerry Seinfeld, Tim Allen, Roseanne Arnold and Tom Arnold, Scott's
attitude hasn’t changed. For Scott it isn’t the pie in the sky. It's the laughs. It’'s still the
laughs.




@ PROFESSIONAL RESUME

Scott Hansen is the unprecedented, 5-time winner of
the Minnesota Comedian of the Year award. This is

not an easy task in a state that is the comedy home
of Louie Anderson, Dave Mordal, Tom Arnold and
Al Franken!

Jay Leno, host of the the Tonight Show

has this praise of Scott’s act : “I think
that he is very funny! And | enjoy working

with him. Usually 1 don’t say that about
other comedians. I've been trying to
get him to audition in New York or L.A.
for a while now. Plus, he’s funny all

the time!”

The award winning comedian has made millions laugh with successful national TV ap-
pearances on HBO, Showtime, A&E and E!. His 20 years of live, laugh-filled, perform-
ances have set attendance records at comedy clubs, colleges, corporate events nation
wide. His national reputation has earned him a spot appearing in concert with super-
stars Jay Leno, Jerry Seinfeld and Drew Carey. Colin Covert, entertainment editor
of the Minneapolis StarTribune, had this to say about a Hansen perform-
ance,” The evening was an explosion of comic energy that felt like a step

into awind tunnel.”

On regional television, Scott has produced, written, directed
and hosted “Comedy Gallery:The TV Show” on KMSP-
TV. The show was a ratings hit as it consistently beat
“David Letterman” and the “Tonight Show” in it's weekly
Friday night time slot. Scott has been a guest host or
regular feature on nearly every Minnesota news,
talk,entertainment or sports TV program. He has done the
weather in the back yard on KARE-11 TV and guest hosted
sports shows on all network stations. During the 1991
World Series Scott was a guest host for a daily segment
for CBS Sports where hedebuted his original music
video, “The Twins Twirl”. The video was shown nation wide
and the recording played on every Twin Cities radio
station.Scott has been heard from coast to coast on over
500 radio interviews. Scott has made radio listeners laugh
on every possible format ranging from talk to country to
heavy metal. Scott is currently a featured act on XM Satellite
Radio and has hosted his own shows on WCCO-AM
(CBS), KDWB-FM (ClearChannel) and Rockin’ 104 FM.
He has guest hosted on KQRS, KSTP-AM, KS95 and K-
102.

(continued)
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Creatively, Scott has
written comedy material
that has been performed
on the “Tonight Show*
or “David Letterman” by
Jay Leno, Louie Ander-
son and Roseanne Barr

Scott has developed

and created two pilots and a series

for Comedy Central including “ Access America”
which starred Fred Willard and “Seriously Weird
Magazine”, which starred Joel Hodgson (Mystery
Science Theatre 3000). Scott has been the director,
producer and head writer of the award winning
“April Fools Live’ and “Halloween Live” comedy
specials which starred Harry Anderson, Jennie
Jones and Roseanne Barr.

As an actor Scott starred in the thriller “Warped *
which was directed by Roger Nygaard ( “Trekkies”,
“Mind of the Married Man™ ) and in the feature film
“Crossing the Bridge ( David Schwimmer)

Scott is critically acclaimed and has been praised
in the print media with numerous front-page feature
stories. Scott has been dubbed the, “King of Twin
Cities Comedy” by staff writer Bob Protzman of
the St. Paul Pioneer Press.

After viewing Scott, critic and writer Martin
Keller wrote in the comedy magazine the
“Funny Paper”, ...

“Scott performed a gut-splitting set of his
own material before a sold-out audience.
His crowd interaction is so sharp that
many critics have prefaced their raves for
him by warning fans not to sit in the first
few rows. You could set a new laugh
standard with that kind of performance!”
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Over 500 business groups, and dozens
of Fortune 500 companies have booked
Scott for a successful event. Here is
what a few of them have to say.

“What a HUGE success and all because of you, Scott! We can't tell
you enough how wonderful it was to haveyou close our Office Pro-
fessionals and Support Conference. You had us laugh so hard we
were “snorting” and “crying” tears of laughter. Thank you again for
completing our day with the gift of laughter! You gave us a marvelous
performance!”

Cathy Holmes - Health Partners

“Scott Hansen was an overwhelming success! Six hundred people
were at his performance, including myself. Scott was VERY funny!
His humor was tasteful, appropriate and just irrever - ent enough.
The audience loved him we are hoping to book him back for next
year’s conference.”

Molly Kundlinger - North Continueing Education

“Thank you so much for entertaining and inspiring our staff at our Christmas party. You
were truly fantastic! | would like you to know that if any potential clients of yours wished
to have an evaluation, | welcome you to direct them to me, as | will be very willing to
provide you with the highest of recommendations.”

Susan F. Weber - AVP Marketing

Scott, | want to thank you very much and I'd like to tell you how incredibly funny you
are! | laughed until | cried and spent half of the night blowing my nose! | was smiling
so hard and broadly that | honestly thought that my mouth would split! How natural

Kathie Johnson - KQRS Radio

“Thank you for providing the tourism businesses and organizations with an excellent
conference this week. We all believe that it was the best conference we have
attended! Not a hegative comment was heard! We all learned a great deal, felt

Jan Sawinski - Minnesota Conference of Tourism

“Laughter and humor bring us together. No doubt God must laugh at us throughout @
the day! Scott Hansen’s humor is clean, it's fun and it shows us not to take

ourselves too seriously. His humor blessed us.”

Pastor Alan Goracke - Kingswood Church Blaine, MN OTT




PRESS CLIPPINGS

“The evening was an explosion of comic energy that felt like a step into a wind tunnel.
Scott Hansen unveiled some devastating new material for his signature routine about
growing up fat. “In high school, girls flocked around me all the time,” he declared. “They
didn’t like me, they just couldn’t escape my gravitational pull.”

Colin Covert
Minneapoli StarTribune

“How do you rate stand-up comedians? Wit is a requisite of course, along with timing.
But stand-up comedians have to be able to connect with the audience, to establish
rapport, essentially to be liked. Scott Hansen clearly connected. In fact, Scott Hansen
is awfully good!”

David Hawley
St Paul Dispatch

“| had seen Scott Hansen in action previous to our interview. | found him to be
hilarious,gifted with perfect timing and the glib ability to keep up the audience
patter. He asked the crowd lots of funny questions and kept us involved and
most important , laughing.”

Deb Johnson
Metro Preview

“Scott Hansen headlines his club twice a year . It is definitly worth a trip to
check him out. At the recent Twin Cities Comedy Invitational - taking nothing
away from the competitors - Scott, as emcee, was clearly the funniest act
on the program. He headlines the major comedy clubs across the country
and has made repeated forays into the world of cable comedy. The man
Is a talent. Highly recommended!”

Deb Hopp
Twin Cities Reader

“When he isn’t writing for other comedians or producing, opening new
clubs or mopping up in the old ones, Scott Hansen performs a gut-splitting
set of his own material before sold-out audiences. His crowd interaction

is so sharp that many critics have prefaced their raves for him by warning
fans not to sit in the first few rows. You could set a new laugh standard
with that kind of success: Hansen sees to it every night. Scott Hansen-

a-five-row-comic!
Martin Keller
The Funny Paper




FAMOUS RAVES

" think he's very funny," Leno volunteered by phone from
Valley Forge, doing the laughtrack circuit. "And | enjoy
working for him. Usually | don't say that about other
comedians.

've been trying to get him to audition in New York or L.A. for
awhile now. Plus, he's funny all the time. He thinks funny, his
premises are funny. Some comedians are just methodically
funny, but when | go out with Scott to eat after a show he

always says something funny that someone at the table can David Hawley

use. He was a good guy to jam with. It's too bad he passed St Paul Dispatch

away.

Jay Leno with Scott Hansen

Twin Cities Reader At Market BBQ following concert
together at Orpheum Theater.

LOUIE ANDERSON

with Scott Hansen
at the Comedy Gallery in Minneapolis..

"Scott is one of the funniest and most professional comedians working today.

Overall, Scott does more positive things for comedy than anyone else in the

Twin Cities. He is an incredible writer and one of the quickest comedy minds @
that | have ever seen.”

e o, SCOTT
SANSEN|




Comedian Hansen Leaves Them
Laughing a Business Gatherings

NEW Y EARS DAY

StarTribune

Busi ness Section

Neil St. Anthony
Staff Writer

Venerable Twin Cities
comedian Scott Hansen does
abrisk business during the
holidays making fun of
businessfor business clients.

Hansen charges up to
$7500.00 plus expenses for
an event depending upon the
amount of talent he brings
along with him, location.
length of the show and any
customized material that
may be required to be
written. There have been hits
and misses, but only one
compl ete disconnect.

Only after he got 30 minutes
into hisroutine for agroup
of hearse builders that were
in the Twin Cities for the
National Funeral Directors
Convention did herealize
that he was in deep weeds.

“| spent ahalf-hour sweating
out my best funeral material
trying to get these 200
peopleto crack asmile only
to find out that they were
from Quebec and none
spoke Englisn.”

A great response rose from
agroup at Arthur Anderson,
the accounting and
consulting firm. Hansen
followed a 90-minute
seminar on tax-law changes
at theAnnua Holiday Party.

“People had been drinking for
two hours. Their heads were
in their hands they were so
frustrated. At theend | got a
standing ovation from about
400 accountants.

Comedy makes atremendous
addition to any company
event, and Hansen istruly the
best. Hisclient list includes
most Fortune 500
corporations as well as
medium and small businesses
seeking unique entertainment.
His shows aways hit the mark
amd hisunique ability towork
spontaneously with the
audience makes every show
aone-of-a-kind experience.

Most of his clients comment
that his show isthe water
cooler topic for weeks later.
Thetallored comedy provides
acommon conversation topic
for business meetings and
staff meetings.

Corporate bookers note that
comedy shows provide a
more universal form of
entertainment for all the
employees than trying to
match musica interests of the
entire company. While not
everyone lovesto dance
everyone does love to laugh.

During a sub-zero corporate
lock -in at aresort in Bemidj,
Minnesota Scott was booked
to perform for twenty or so

3-M executives. Scott started

lampooning the name that
they had chosen for anew
line of medical products. By
the end of the show the execs
had renamed the product line
and agreed to atotally
different marketing
approach. It seemsthey all
thought the name was bad
....... but no-one wanted to say
anything.

Preparation is important to
Scott. He doesn’'t want to
touch any taboo topics or
offend clients or employees.

“If necessary. | will meet
with the company
beforehand, and | keep my
corporate separate show
from my night club show.
The private show is rated
PG clean so as not to offend
anyone. Anything racier
would require a special
contract.”

But then again Scott never
knows what he iswalking
into. There are executives
who want him to bring it
on....to them!

At ablack-tie holiday party
Hansen curtly had to tell a
very rowdy, loud heckler to
be quiet. After several
attempts to quiet the man
Hansen was forced to yell ,
“ Shut the * & %#- up!” The
crowd leapt to it’s feet
cheering.

“ | think that everybody
here has has been wanting
to say that to you that for a
long time!” Another
standing ovation followed.
It was the company owner.
He stood up. bowed to me
and was quiet the rest of the
show.”

“He got such akick out of
me slamming him that he
hired mea few months|ater
to sing aduet with him of
“I Got You Babe” ona
karaoke machine. Thank
goodness | got to be
Sonny.”

It seems that for all
concerned, good business
for any businessis funny
business.

Andif you are serious about
your business...Scott
Hansen istruly one of the
funniest!
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KING oOF COMEDY

Without doubt, Hansen is Twin Cities higgest

By Bob
Staff

Protzman
Writer

To say Scott Hansen isthe biggest
man on the Twin Cities comedy
scene would be an understatement.
As operator of the area’s leading
comedy club, as a producer,
booking agent, publicity and
promotions man, and as one of
the Twin Cities’ most popular
stand-up comedians, Hansen is
the single most visible and
important individual in Twin
Cities comedy.

And he's easily the biggest
physically.

At 6 feet and 3 inches and of
enormous but unknown weight -
he calims he hasn’t weighed
himself in eight years - Hansen
towers over the local comedy
scene like a king-sized kingpin.

Hansen operates two full-time
clubs, the Comedy Gallery in
downtown Minneapolisand Belly
Laffsin Bloomington. In addition,
he books one night of comedy a
week into the Grand Central
restaurant in St. Paul, Silk’s in
Woodbury and venues in
Mankato, Rochester, Grand Forks,
Fargo and Grafton, N.D.

Recently he formed an artist
management partnership with
Jimmy Allen of St. Paul. Together
they will handle the booking and
promotion of aroster of sometwo
dozen comedians with whom they
have exclusive contracts.

The lineup, Hansen says, consist
of “everyone who's anyone” in
Twin Cities comedy. But Hansen's
influence extends well beyond the
Twin Cities area. He maintains
an informal working agreement
with a booking agent in
Louisville, Ky., who hires comics
for some 70 clubs around the

country. This means comedians
in Hansen's stable will have a
much better chance of playing
those clubs.

“Overall, Scott does more
positivethings for comedy than
anyone else in the Twin Cities,”
says Louie Anderson. Anderson,
the most famous alumnus of the
local comedy scene, performed
with Hansen some nine years ago
at Mickey Finn's, thefirst spot for
stand-up comedy in the Twin
Cities, before moving to Los
A n g e | e s

“Scott helps alot of local comics
by providing stage time in his
clubs,” Anderson says, “and he
definitely has brought in more
nationally known comedians than
anyone else. That is good for
comedy audiences here and for
local comedians who can learn
from the big guys.”

“I think he's done more to develop
comediansthan anyone,” declares
comedienne Lizz Winstead, atop-
flight local comic.“He's afriend
to alot of comics. Hisclubsare
the only ones in town that give
work to full-time comedians, and
that stage timeisworth itsweight
ingold. Healsoisthe only one
who can provide out-of-town
w 0 r k . ?

Competition abounds

The nice guy has come along way
in the last eight years: from
playing Santa Clausto earn
desperately needed money to a
1986 income of $45,000. Hansen
made his stand-up comedy debut
in February 1979 at Mickey
Finn's, a now-defunct nightspot
at University and Central avenues
in Minneapolis. He had begun to
frequent the club, dropping in to
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see - and heckle - the other comics.

The proprietor noticed Hansen
seemed to be getting more laughs
at histable than some of the
performers on stage, “so he asked
me to do about ten minutes.” It
took Hansen several months to
gather his courage and accept the
offer. But one evening, after “a
few beers,” hefinaly stepped
onstage by himself and tried to
make people laugh.

Did he succeed?“Asfar as|
remember | did,” herecalls, noting
he had taken the precaution of
stacking the audience with friends.

He'sbeen on aroll ever since.

There was alot of competition for
stage time at Mickey Finn's,
Hansen recalls. So he and two
partners, Scott Novotne and
Stephanie Hodge, decided to
create their own venue, and
together they opened the Comedy
Cabaret at West 28th Street and
Hennepin Avenue in South
Minneapalis.

But after awhile, “1 couldn’t get
enough stage time there, either.

| was more custodian than
comedian.” So he dissolved the
partnership and sold the place to
another couple, who now operate
it asthe HaHa Club.

He opened the Comedy Gallery,
hisfirst club, in March 1982,
above JR.'srestaurant, at 11th

Street and LaSalle Avenuein
downtown Minneapolis. Local
comic Joel Hodgsonwastheclub's
first headliner. Hansen paid him
$75.“I paid everyone from the
beginning,” Hansen says with
pride. “And I’ ve never written a
bad check.”

These days, local headliners at the
Comedy Gallery and Belly Laffs,
which Hansen opened in February
1985, are paid at least twice that
amount - and it's guaranteed. If
attendance is good, locals can
make $600 - $800 for afour-night
weekend stint. Nationally known
comedians at the two clubs are
paid as much as $2,500 for four
nights.

A Helpful Partner

Hansen has received a great deal
of help from hiswife, Michele,
who now is his partner in Comedy
Gallery Productions.” She's been
the most supportive person in my
career. She'saways had faithin
me,” he says. And she's a hard-
working partner who takes tickets
at the clubs on weekends, manages
an office out of their Brooklyn
Park home during the week, takes
care of Hansen's growing mailing
list, and books her husband for
private performances. In the early
days of the Comedy Gallery, the
Hansens lived off her income as
anurse.

“When | think back five yearsto
how poor we were and to what a
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Hansen/ Big time alluring, but family comesfirst

Continued from Page 1D

risk it was, | realize how much
hard work and stick-to-it-iveness
it took to seeit through,” says
Michele. “But things are going
well now, and that’s a credit to
Scott, who's gone along way
without any formal business
education. He haslearned alot
of the ropes himself.”

The Hansens, who have been
married nine years, are proud they
haven't not et tough times or too
many work hours deter them from
haveing afamily. They havea
son, Nicholas, who will be 6 on
Sunday, and a daughter,
Annemarie4. Micheleis
expecting their third child in June.

Hansen getsravereviews at home.

“It can get real hectic, but it'sa
lot of fun,” says Michele. “He's
not always trying out new jokes
on me, but he's spontaneously
funny. His good sense of humor
carries over to our kids too.”

“Yeah,” says Hansen. “Nicholas
goes to the club with me
sometimes, and he brings his
coloring book. He asks me about
some of the jokes. and my
daughter’s always trying knock-
knock jokes on me at home.”

He suffered stage fright

Born in Milwaukee 32 years ago,
Hansen grew up as a comedy fan.
“I can remember in the fifth or
sixth grade watching Red Skelton
and Jackie Gleason and the
‘Toninte Show’ monologue on
TV,” he says.

Hisfather owned some under-the-
counter records by Rusty Warren,
agenuinely vulgar comedienne
who performed during the 1950's,
and when he played Warren's
monologues for visiting friends,
little Scott did some memorizing.
“I repeated her ‘Roll Me Over in
the Clover’ infirst grade and got
sent home,” herecdls.

Because he suffered from stage
fright, however, he was hesitant
about becoming a comedian. “I
alwayswas afraid to get in front
of agroup. | won't speak now in

front of agroup of strangers, but
I’ll do my act.”

The problem was so serious that
Hansen actually failed a speech
course at the University of
Minnesota, which he attended for
two years before leaving without
adegree.Fortunately, there was
another avenue open to him:
writing. “I’ve been writing
comedy since fifth grade. |
remember writing my own lyrics
to the song * Snoopy vs. the Red
Baron,” and getting my first
laughs,” Hansen says. He aso
wrote poetry, and he still writes
press releases for his clubs.

Fat jokesunavoidable

Hansen iswell aware that hissize
and weight have had alot to do

with his becoming a professional
funnyman. Although he was not a
“porkbal” in grade school, he was
always the tallest and biggest kid
inhisclass. And, yeshewascalled
“’fat,” even though he excelled in
baseball, football, and basketball.

“Louie (Anderson) and otherswill
tell you that you develop a
“defense mechanism” about
excessive weight,” Hansen says.
“You do the joke before anyone
elsedoes. It doesn't hurt so much
if you make yourself the butt of
the jokes.”

Hansen, who appears to weigh
about 400 pounds, does use his
remarkable girth to get laughs.
For example, he sometimes|ooms
onstage above patronsin the first
row and threatens to fall on them
for not laughing.

But he says he tries not to overdo
thefat okes. Herecalsthe advice
of comic Jay Leno, afriend and
mentor, who “said | shouldn’t use
jokes unless they were ones that
would be funny if | was till thin.”
Hansen thinks he has successfully
fought the sterreotypes associated
with “fatdom” - for instance, that
overweight folks are loseres,
suicidal, unattractive and incapable
of attracting anyone attractive.”l
have anormal life - and a happy
one,” he says.

Michele Hansen, who is 5 feet 9
inchesand of average weight, says
she believes her husbands weight
problem is partly hereditary; two
of Hansen'sthree sigters, shenotes,
have had surgery for wieght
problems. “But | no longer notice
hissize,” shesays. “l am
concerned, though, about his
health and life expectancy. But
nagging him won’t help.”

He'sat turning point

Hansen isnow at acritical point
in his career. “He's got to decide

A SCOTT HANSEN SAMPLER

DIETING: People are disguising naturd
foods now to try to get usto ezt them. They
have these things called -Granola Dipps:
where they've taken Granola, which is
Supposed to be good for you, and they dipit
in chocolate. That'slike making awhole:
wheat Ding Dong’

HisSize: “| told my parents| was thinking
of being born-again. My mother passed out.
“The Girl Scout cookie drive began today. |
dlicln't know that until | woke up thismorning
and found 200 of them camping inmy yard."
TV evangelism: “ Oral Roberts saysthat if
he doesn't get $4.5 million by the end of
March, the Lords gonnatake him home. |
wrote him a postolated check.”

Deer hunting: | don't want to get

involved in any sport where you haveto dress
in bright red from head to toejust so your
friends don't kill you.”

TV commercials. For hasagreat new slogan,
‘Quality is Job One." Are they forgetting about
some of the carsthey used to meke, likethe
Pinto and the Granada? | think apology should
be Job One.”

lowans. “ | saw aheadlingin the paper the
other day it said, Corn Borers Invade
Minnesotal | pictured late a night Station
Wagons coming across the |owa border.
Hisreligion: “Thereisanew product called
‘Roach Birth Contral’. Thisisfine but I'ma
Catholic. When | come home, my roaches are
playing bingo and trying to sell meraffle
fickets”

whether he wantsto be a
comedian or an entrepeneur,”
Louie anderson says. And to
make it as acomic, “he’s got
to leave the Midwest.”

Hansen agrees. “I feel | have
to give LosAngelesachance,”
hesays. Hetaksabout phasing
himself out of the businessend
of his career, o that he can tour
and perhaps eventually move
toL.A.

Indeed, the process has dready
begun. Hisyounger brother,
Tom, is now managing Belly
Laffsin the Madarin Yen
restaurant in Bloomington, and
the plan isto have Tom take
over the Comedy Gallery
within six to 12 months.

But hisfamily, he says, aways
will behisNo. 1 priority. “My
kids are more important than
my career or how much money
| havein the bank. | cantry
the comedy big time later,” he
says, noting comedly star
Rodney Dangerfield left the
businessto rear afamily, then
returned to be bigger and better
than ever.

If Hansen decidesto goto Los
Angeles, Michdewill godong.
“I’ve often felt that Scott was
afunny, if not funnier, than
some of the people he brought
in from out of town and paid
alot of money,” shesays. “So
I’d be willing to moveto Los
Angelesif hewanted to try it.”

Whatever he decides, Hansen
already has made a prominent
placefor himsalf in Twin Cities
comedy, and gained the kind
of acceptance every oversized
guy seeks.

Asheputsit, “Now when I'm
walking down the street and |
see someone looking at me, |
can figure they’ re not saying,
‘There'sthat fat guy,” but
‘There' s that funny
comedian.””
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Scott Hansen presents ... himself

One-man show is return to comedy basics: Just telling jokes.

By Colin Covert
S t a f f W r i t e

When Scott Hansen started in
comedy 20 years ago, all he
wanted to do was be creative and

make people laugh. He figured

he'd land a job at an ad agency

or maybe a radio gig. He never

set out to run a comedy club or

0O W n a b ar

So Hansen's one-man showcase
at the Music Box Theater
Saturday night is a return to
basics. For 15 years he's been
the reluctant godfather of local
standup comedy, with never
enough time to polish his
intelligent, observant humor
onstage. Now, after years of
running clubs, booking acts,
balancing cash registers, taking
inventories, battling creditors,
wrestling with liquor-license
problems - and finally closing
his Comedy Gallery operation -
the big guy's simply going to
stand on a stage and tell jokes.
He's calling the long-deferred
performance "Worth the Weight."

Since August, when Hansen
closed the Galtier Plaza Comedy
Gallery in St. Paul, he's been
working up to the show, writing

new material and polishing his

act in front of corporate
a u d i e n ¢ e s

This weekend's two performances
will contain "every joke I've ever
done about food, eating and
weight," he said. Hansen has
never done an entire set on the
topic, although it's something he
has to deal with as a performer.

"If I walk onstage and don't
comment on it, people will go,
“Do you think that guy knows
he's overweight?

Maybe we should tell him,"" he
said. From time to time, people
approach him to offer their diet
program. "Thanks," he replies.
"Why don't you try my
personality course?"”

Still, some of this weekend's
material will be self-deprecating
gags about his own XXXXL
physique: "My son got me that
exercise tape, "Buns of Steel.'
That's fine for me. Now when |
walk by the refrigerator the
magnets all fly onto my butt."”
Lines like that offend some
oversensitive audience members,
Hansen said. "I've seen audience
members get hurt by it, because
they think I'm being cruel to
myself. People come up and say,
“You must really be hurting
inside. Really, I'm not, but some
people feel like it's an ordeal for
me that I'm going through up
there. A lot of people say
comedy comes out of pain.
Really, it just comes out of trying
to make people laugh.”

It's especially fun to make "self-
righteous Minnesotans" burst
out laughing over something
they think they mustn't joke
about, he said. "They say,
“Oo00h noooooo," but tomorrow
it's their best new joke at work."

Mocking his own size also gives
Hansen the license to go after
the audience, which he does with

malicious

"I'm pretty mean," Hansen said
with a grin, "and usually people
like it. At corporate shows, they
set it up so I can heckle the
executives. In clubs, I've had
guys come up to me and beg me

to nail them so they can show
their date they've got a good
sense of humor.

gusto.

Hansen, who has always been

big, started telling jokes when

he was a kid, "to do them before
someone else would. A smart
remark would go by and I'd have

a smarter one."

A lot of those comments skewer
society's obsession with exercise

and fitness. "There's the aerobic
step,” Hansen said. "You buy it

for $59, but nowhere does it say

that if you live in a two-story
house you have the home

\% e r S i o] n

"And there's the Nordic Trak.
That's very convenient.
Becauseyou can hang a lot of
clothes on one of those."

Saturday's performances will be
taped as Hansen's first
performance video, and
distributed by Quality Video and

On Cue Stores, a music and video
chain serving smaller markets.
All ticket revenues from
Saturday's shows will go to
benefit the KDWB Family Home,




PHOTO
SHEET



